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: Singapore SMEs:

Are You Ready for a Digital Future?

Singapore is gearing up on its efforts to become a leading digital economy.
There is a pressing need for SMEs to also go digital to stay competitive.

To find out how local SMEs are progressing on their digital transformation journeys,
the Association of Small and Medium Enterprises (ASME) and Microsoft
Singapore polled over 1,000 local SME business owners and IT decision makers.

LOCAL SMEs SAY THAT DIGITAL TRANSFORMATION
WILL ALLOW THEM TO ENJOY...
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1in 4 SMEs

see their Digital Transformation efforts as relatively successful
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TOP TECHNOLOGY SOLUTIONS SMEs PLAN TO ADOPT

Big data & Artificial E-commerce Business
advanced analytics intelligence/ platforms process apps
machine learning
PREFERRED DIGITAL ENABLING DIGITAL TRANSFORMATION
TRANSFORMATION PARTNER
Around 1in 2 SMEs are already leveraging Microsoft technology. In Singapore,
Microsoft works with over 2,200 partners, who are building solutions for SMEs
. and other organisations across various industries.

Techn'ology e Seieas ) Government To learn more about how Microsoft is enabling digital transformation success
vendors e ey agencies for small businesses, please visit: https://www.microsoft.com/en-sg/smb

ABOUT THE STUDY
The ASME-Microsoft SME Digital Transformation Study polled 1,057 SME business decision makers in Singapore to understand their digital transformation journey.

® Respondents are Singapore SME owners or key decision makers involved in shaping their organisations’ digital strategy across different sectors: 38% Key
Decision Maker, 36% Joint Decision Maker, 25% Key Influencer.

® SMEs in Singapore defined as companies that are registered and operating in Singapore, have at least 30% local shareholding AND group annual sales
turnover of less that S$100m OR employment size of not more than 200 workers.




